
DOCUMENT RESUME

ED 463 784 JC 020 291

AUTHOR Seymour, Nicole
TITLE Entrepreneurship Education in American Community Colleges

and Universities.
INSTITUTION Adjunct ERIC Clearinghouse on Entrepreneurship Education,

Los Angeles, CA.
PUB DATE 2001-12-00
NOTE 9p.

PUB TYPE Information Analyses (070)
EDRS PRICE MF01/PC01 Plus Postage.
DESCRIPTORS *Business Education; *College Curriculum; *College Programs;

College Role; *Community Colleges; Education Work
Relationship; *Entrepreneurship; Partnerships in Education;
Two Year Colleges

ABSTRACT
This is an analysis of entrepreneurship-education

opportunities at various American community colleges, universities, and
business schools. Roughly 100 institutions offer formal educational programs
that focus on entrepreneurship; however, approximately 1,500 colleges offer
courses in entrepreneurship and small-business management. Community
colleges, with their emphasis on workforce development and training, offer a
variety of educational opportunities for the entrepreneur, including courses,
degrees, certificates, seminars, workshops, and small-business development
centers. The author provides specific information on entrepreneurship
programs at two California community colleges and one Washington tribal
college. In the four-year arena, fewer formal opportunities for learning
about entrepreneurship exist. Most universities offer limited courses or
workshops; however, two formal entrepreneurship-education programs are
located at Ball State University in Indiana and New York University. These
institutions offer undergraduate courses and masters degrees in
entrepreneurship education. This report also describes FastTrac, which is a
noncredit entrepreneurship education program supported by the Kauffman
Foundation, as well as two- and four-year institutions. The author concludes
that the demand for self-employment and small business ownership is growing,
which necessitates more entrepreneurial training. (Contains 13 references.)
(MKF)

Reproductions supplied by EDRS are the best that can be made
from the original document.



Entrepreneurship Education in American
Community Colleges and Universities

Nicole Seymour

U.S. DEPARTMENT OF EDUCATIONOffice ot Educational
Research and Improvement

EDUCATIONAL RESOURCES
INFORMATION

CENTER (ERIC)t:rThis document has been reproduced asreceived trom the person or organization
originating it.

0 Minor changes
have been made to

improve reproduction quality.

Points of view or opinions stated in thisdocument do not necessarily representofficial OERI position or policy. 1

PERMISSION TO REPRODUCE AND
DISSEMINATE THIS MATERIAL HAS

BEEN GRANTED BY

rb f
TO THE EDUCATIONAL RESOURCES

INFORMATION CENTER (ERIC)

Center for Entrepreneurial Leadership

Clearinghouse on Entrepreneurship Education

U.C.L.A.

2

3EST COPY AVAILABLE



Entrepreneurship Education in American Community Colleges

and Universities

By Nicole Seymour

While historically, entrepreneurship training has existed only on the fringes of academe, a

growing number of community colleges, universities and business schools in the United States

now provide it in several forms. Drury (1999) estimated that 1,500 institutions offer credit

courses in both entrepreneurship and small-business management (p. 9). Unlike more traditional

courses of study, the entrepreneurship offerings at these institutions make up a more varied

assortment of classes and clubs, majors and co-majors, certificates and concentrations, with just

100 institutions offering formal programs (Dunn & Short, 2001, ¶ 1).

Entrepreneurship Education at Community Colleges

Community colleges, with their emphasis on preparation for further education, workforce

training, and community development, offer a variety of entrepreneurship education

opportunities. These include both credit and noncredit study in classes, seminars, workshops, and

small business development centers, and a variety of majors, degrees, and certificates.

Two such colleges are Cuyamaca College and Las Positas College, both located in California.

kr- The business department at Cuyamaca offers six different programs, one of which is
tV

"Entrepreneurship-Small Business Management." Co-sponsored by the U.S. Small Business

0 Administration, this program offers associate's degrees and certificates in business. Required

courses for the Cuyamaca entrepreneurship major include "Entrepreneurship: Successful



states, through chambers of commerce, small business development centers, and two- and four-

year colleges and universities, among other institutions. In the state of Iowa alone, 16 community

colleges offer FastTrac courses that help enrollees (both registered students and non-students)

who already have business concepts learn how to market their concept, develop budgets and

identify sources of capital (Kauffman Center for Entrepreneurial Leadership, 2001).

Despite these various options for those who want to learn about entrepreneurship,

entrepreneurship education in the higher education system is a work in progress. Less than 20

universities have developed their entrepreneurship programs into majors, despite the fact that

studies suggest "the field of entrepreneurship [has] matured to the stage where it can stand alone

as a separate major in business schools" (Dunn & Short, 2001, 1 1). Based on a literature review,

Drury (2000, 1 24) found "significant gaps in the types of [entrepreneurship and business]

training provided by Virginia's community colleges: a lack of specific training and course

timeliness ... industry-specific training, and a lack of on-site training."

Evidence suggests that the demand for specific, well-developed entrepreneurial training is quite

strong. Drury (1999) found that 84% of Virginia community students surveyed had "strong" or

"some" interest in the theoretical curriculum of an entrepreneurship and small-business

management program (p. 26), which would include classes from Small Business Law to

internships. Dunn and Short (2001) reported that 76 percent of undergraduate students at the

University of Louisiana would likely pursue one or more courses in entrepreneurship, 35 percent

would likely major in entrepreneurship, and 32 percent would likely minor, if the university were

to offer those options.
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Marketing" and "Entrepreneurship: Managing a New Business," after which students take six

units of electives (Cuyamaca College, 2001). Similarly, Las Positas offers a certificate or an

associate's degree in business entrepreneurship. This line of study is considered an occupational

program, as opposed to a transfer degree program (Las Positas College, 2001).

Though usually offered in conjunction with business studies, some community colleges offer

entrepreneurship as a major on the way to other degrees. For example, Northwest Indian College,

a tribal college in Washington state, offers students the option of earning an associate of

technical arts degree while majoring in entrepreneurship. This program provides training in

business functions such as marketing, merchandising, accounting, and computer applications.

The college states that their courses "are adapted to the particular needs of the small business

owner" (Northwest Indian College, n.d., ¶ 1), representing a flexibility typical of many

community college programs.

Entrepreneurship Education at Universities

Though a small number of universities offer formal programs in entrepreneurship, most major

universities offer at least one entrepreneurship class, ranging from more specific subjects like

UCLA's "History of Entrepreneurship in the U.S. Economy" workshop, offered through the

economics department, to broader courses such as "Entrepreneurship," offered to business

administration majors at the University of Wyoming (University of California, Los Angeles,

2001; University of Wyoming, 2001). Of the universities that do offer entrepreneurship

programs, many do so at both the undergraduate and graduate level, often through the guidance

or under the auspices of specific entrepreneurial institutes and centers that have been established

at the school.



One such school is Ball State University in Indiana, which offers undergraduate and graduate

programs through the Institute for Entrepreneurship at their business school. The graduate

program offers an M.B.A. in Entrepreneurship, which involves clusters of emphasis focusing on

concepts such as tools, operations and strategies for entrepreneurship, and includes courses such

as "Managerial Communication" and "Corporate Entrepreneurship." While Ball State does not

offer an undergraduate entrepreneurship major, it offers a concentration in entrepreneurship and

small business management, featuring such courses as "New Venture Creation" and a small

business practicum (Ball State University College of Business, 2000).

Some universities modify their entrepreneurship studies programs with requirements and unique

configurations. Iowa State offers what they call an "Entrepreneurship and Strategy Option" -

which can be a student's only major, though enrollees are encouraged to add a minor or another

major (ISU Pappajohn Center for Entrepreneurship, 2001). New York University offers an MBA

Entrepreneurship and Innovation "co-major," meaning students must also major in one of the

"basic functional fields" finance, management, marketing, economics, etc. They are then

required to enroll in a core course, "Foundations of Entrepreneurship," and three subsequent

courses from a list of electives that includes "Family Business Management" and "Global

Economic Integration and Entrepreneurship." Stem offers six courses in the Entrepreneurship

and Innovation area to undergraduates, but no minor or concentration (New York University

Stem School of Business, 2001).

One of the institutions that is most dedicated to undergraduate entrepreneurship education is



Norte Dame, which offers a concentration in entrepreneurship for undergraduate business

students, a minor in entrepreneurship for undergraduate management majors, and a minor in

entrepreneurship for undergraduate business students. (MBA students can also pursue a

concentration in entrepreneurship.) Norte Dame offers an array of entrepreneurial courses,

including such classes as "e-Entrepreneurship," "Entrepreneurship in Developing Countries,"

"Organizational Structure: Environmental Forces and the Entrepreneurial Firm," and "New

Ventures and the Law" (University of Notre Dame Mendoza College of Business, 2000).

Many business schools at U.S. universities have their own entrepreneurial programs that cater

solely to graduate-level students though not always in a major or MBA format. For example,

Stanford's Graduate School of Business offers no MBA, concentration or certificate in

entrepreneurship, but they offer many opportunities for entrepreneurship education. The Center

for Entrepreneurial Studies at Stanford develops, sponsors and promotes programs such as the

Entrepreneur Club, the Stanford Entrepreneur Task Force and the MIT/Stanford Venture Lab.

The center's Web site features an Entrepreneur Resource Database and abstracts of case studies

in entrepreneurship, in addition to curricular offerings (Stanford Graduate School of Business,

2001).

Supply and Demand for Entrepreneurship Education

Besides teaching enrolled students, higher education institutions also provide education and

training to existing business owners and entrepreneurs, through popular programs such as

FastTrac. FastTrac, which is usually offered on a noncredit basis, is designed to provide

entrepreneurs with business knowledge, leadership skills and professional connections in order to

create or expand businesses. FastTrac programs are currently being provided in 150 cities in 38



To satisfy these demands for entrepreneurship studies and training, and to keep up with the

national trend of greater self-employment, universities and community colleges nationwide will

need to start expanding or developing their entrepreneurship education programs.
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